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BREAKING —On page 9 of the October 10 issue 
PRICE of this publication there appeared a 
INCREASES letter from a Wisconsin canner (not 
GENTLY so designated) urging moderation in 


pricing in today’s seller’s market. This column agreed, 
although in no way implying that the industry should 
sacrifice that long awaited profit to which it is so justly 
entitled. 


This week a Pennsylvania canner sends us a comparison 
of his present day prices with those of five years ago. Of 
a total of 49 items, 25 are priced lower today than they 
were in 1955, ten are priced the same, and 14 are higher 
than five years ago. Bearing in mind, and pointing out 
the increased costs that have occurred during that period, 
it seemed to us that this is an excellent approach to the 
problem of conditioning the buyer to higher prices. 


There is, has been, and no doubt will continue to be 
heard much about the possibility of consumer resistance to 
higher prices for canned and frozen foods. This column 
would discount those arguments. People are paying more 
today for everything and expect to, within reason. Our 
guess is that the wholesale and chain buyer continues to 
use this old saw as just one more way to get a better price. 
At any rate, turn to the market pages where we have re- 
produced these interesting figures. Try it on your own 
prices and we believe you will uncover the same _ facts. 
Proof of the pudding is in your 1960 “Almanac,” pages 404 
o 416, where prices by item, by area, are compared for 
even years. 


—The writer has never ceased to be 
ERVICE ON amazed at the success of the self- 
VAY OUT? service grocery store. Back in the 
arly and mid-30's’ when it first began, we swore it would 
ever work. ‘Today, with the horrible traffic jams and 
mng-waiting check-out lines that bring back memories of 
1. chow lines, we would be happy to buy stock in an 
nterprising group that would specialize in telephone and 
lelivery service. No doubt we are just stubborn, but with 
very manufacturer wooing the consumer with convenience 
tems these days, and with the large and still growing per- 
entage of working wives, there’s growing evidence that 
he “battle-of-the-shelves” may one day be relegated to its 
roper place in the discard file, and the control of ad- 
ertising be once more restored to its rightful owner. 


S SELF- 
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There’s considerable evidence in the material reaching 
this desk that a good many other people are thinking the 
same way. Latest to come to our attention is a release 
quoting R. S. Avery, chairman of the Board of Avery 
Adhesive Products, Inc. Some factors contributing to this 
trend, according to Mr. Avery include: 


1. Women don’t have the time to go shopping anymore 
—more than 23 million women out of 65 million over 14 
years of age are now holding jobs; about one-third of all 
married women are now working; by 1970 more than 30 
million will be in the work force. 


2. The cost of building and maintaining shopping 
centers has skyrocketed. 


3. Mail order catalog business has been booming—from 
$1.3 billion during 1955 to an estimated $2.2 billion this 
year. 


4. Door-to-door selling is increasing; five years ago total 
sales were $2.3 billion; this is expected to rise to about $4 
billion in 1969. 


5. Installation of electronic data processing system in 
warehouses makes it economical to keep track of orders 
and simplifies filling orders automatically, with billing and 
handling problems greatly eased. 


Mr. Avery mentions, also, vending machines, the popu- 
larity of the credit card system, increasing talk of home 
television screen and telephone as a means of selling the 
consumer in her living room. 


Super market operators are not expected to put their 
stores on the auction block in the forseeable future. In- 
deed, they may be expected to eliminate as many incon- 
veniences as possible. Basic conveniences, social and eco- 
nomic trends, however, are on the side of home delivery. 
Any developments in this direction should be carefully 
observed by readers of this publication. 


BIG —All of which brings to mind a state- 
ORDER ment by the well known Mrs. Marie 


Kiefer (NARGUS) last week. “It has 
become economically expedient for businessmen to learn 
to understand women,” says this well-informed lady. With 
that in mind it’s readily apparent that we poor males are 
going to continue to have a tough time making a living. 
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“I don’t know who you are. 


I don’t know your company. 


I don’t know your company’s product. 

I don’t know what your company stands for. 
I don’t know your company’s customers. 

I don’t know your company’s record. 

I don’t know your company’s reputation. 


Now—what was it you wanted to sell me?” 


MORAL: 


Sales start before your salesman calls— 


with business publication advertising. 


This is one of the great advertisements of all time. 


It was prepared by the Fuller & Smith & Ross 
advertising agency for the McGraw-Hill Publish- 
ing Company, and is reprinted here with the kind 
permission of McGraw-Hill. 


Since publication, more than 100,000 reprints 
of this McGraw-Hill advertisement have been re- 
quested by firms throughout the world. It has be- 
come a text for dozens of advertising editorials 
and sermons. Why? Because it states a truth that 


has existed in American business since the indus- 
trial revolution. Advertising is the first tool of 
business ... and a vital investment in a company’s 
success. 


CANNING TRADE joins with many other publish- 
ers of business magazines in acknowledging the 
outstanding merit of this advertisement, and con- 
gratulates McGraw-Hill on the service they have 
performed for advertisers and publications alike. 


CANNING TRADE is read Regularly by top management in the Canning, Freezing and Glass Pack- 


ing Industry. If you have something to sell these people who produce the nation’s processed food 


supply, be sure that your Company and your Products are known. Advertise in CANNING 


TRADE—the most effective and economical approach to this National Market. 
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NEW JUICE DRINKS FOR BABY 
—National distribution of these three 
new fruit juice drinks—Pineapple- 
Grapefruit, Orange-Apple-Banana, and 
Orange-Pineapple—has_ been an- 
nounced by Heinz Baby Foods. The 
new baby beverages have more than 
four times the minimum daily require- 
ment of Vitamin C for youngsters as 
established by the U. S. Food & Drug 
Administration. One of them— 
Orange-Apple-Banana Juice Drink— 
is an exclusive Heinz variety. 


CANS FOR SOFT DRINKS 


The Can Manufacturers Institute 
reports a 57.6% increase in July in 
shipments of cans for soft drinks, as 
compared with the same month a year 
ago. This showing was especially note- 
worthy because of the fact that many 
of the leading metropolitan areas ex- 
perienced one of the coolest months 
of July on record. 

In addition to soft drinks, other 
end-use categories that showed ship- 
ment increases during July, compared 
to last year, were: fish and seafood; 
coffee and other seafoods, including 
baby foods. 


NEW PRODUCTS 
AND 
PROMOTIONS 


NEW STEWED PLUM 
TOMATOES INTRODUCED 


Mason Canning Company, Poco- 
make City, Maryland, vegetable pack- 
ers, have added canned stewed plum 
tomatoes to their line. Packed under 
the Sea View brand, this new plum 
tomato is stewed with garden-fresh 
diced onions, celery and green pep- 
pers, and represents a major quality 
advance in canned tomato products. 

Used as is, the stewed tomatoes need 
only be heated to be eaten. Simmered 


Sea View 


FANCY STEWED 
PLUM 


to a sauce, it is excellent for spaghetti, 
spanish rice, meat loaf, baked fish, 
poultry, pizza, and dozens of other 
main dishes. The stewed tomatoes are 
packed in #300 cans with a serving 
for 4. Four different recipes will be 
alternated on the labels with each case 
containing products with labels bear- 
ing the different recipes. 

Years of experimental farming by 
the Mason Canning Company, and 
three years of laboratory and kitchen 
development work proved necessary 
to grow and pack this new tomato 
treat. 


RITTER PROMOTES 
ASPARAGUS FOR HOLIDAYS 


The P. J. Ritter Company, Bridge- 
ton, N. J., has spotlighted the festive 
combination of asparagus and hollan- 
daise sauce in an all-out holiday cam- 
paign that features a never-fail hollan- 
daise sauce recipe developed by Ritter’s 
home economist. 

An important aspect of the advertis- 
ing will be the announcement of the 
New Jersey State Seal of Quality for 
Ritter asparagus—the only processed 
food qualified to use the seal. 

Intensive holiday advertising built 
around the theme, “Elegance Under 
Glass,” highlighting Ritter asparagus 
and the Never-Fail Holiday Hollan- 
daise Sauce will appear in major east- 
ern metropolitan newspapers. Radio 
spots on leading stations will also join 
the promotion, as will advertising in 
Parents’ Magazine. 

Eye-catching basket cards with 
padded recipe inserts and colorful die- 
cut shelf flags have been developed to 
attract the consumer’s attention and to 
promote sales. These are available to 
retailers free of charge. In addition, 
promotional plans include a per case 
display allowance to the trade. 


A CANNER PROMOTES—Butterfield Foods, well known 
Muncie, Indiana canner, ran its first advertisement in a 
national magazine with a four-page insert in 12 Midwestern 
editions of TV Guide magazine’s October 15 issue. George 
Butterfield, sales manager, said the promotion “is the largest 
and most comprehensive marketing effort in our 53-year 
history.” Using the theme “Better Meals Begin with Butter- 
field,” the company is promoting its entire line of potato 
products in the insert. The campaign coincides with the 
introduction of Butterfield products in the Pittsburgh and 
Kansas City markets. Heavy promotion is also being con- 
ducted among the company’s brokers. 
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AGRICULTURE 


Vegetables for Processing 


OCTOBER 1, 1960 


SUMMARY.—This_ year’s prospec- 
tive production of eight important 
vegetables for commercial processing 
is 5 percent more than in 1959 and 11 
percent above average, according to 
the USDA Crop Reporting Board. 
The estimated tonnage of the eight 
crops for which forecasts of produc- 
tion have been made total 6.7 million 
tons. These crops usually account for 
about 92 percent of the total produc- 
tion of the ten crops for which official 
estimates are made. Increases in ex- 
pected production over last year are: 
green lima beans, 23 percent; snap 
beans, 16 percent; beets for canning, 
3 percent; cabbage for kraut (contract 
only), 30 percent; and tomatoes, 11 
percent. Reductions in production 
from last year are: sweet corn, 9 per- 
cent; green peas, 8 percent; and spin- 
ach (winter and spring), | percent. In- 
formation on the production of aspar- 
agus, open market purchases of cab- 
bage for kraut, cucumbers for pickles 
and fall spinach will be available later 
in the year. 

LIMA BEANS.—A total production 
of 101,570 tons of green lima beans 
for canning and freezing is forecast. 
This is 23 percent above last year’s 
production and 7 percent more than 
average. A yield of 2,211 pounds per 
acre is indicated, which compares with 
2,127 last year and an average yield 
of 1,890 pounds per acre. The cur- 
rent forecast is 3 percent less than a 
month ago. A_ reduction Cali- 
fornia’s production is responsible for 
the largest portion of the change. The 
crop did not produce as well as ex- 
pected. 

BEETS.—The last forecast places 
production of beets for canning at 
147,300 tons. This level is 3 percent 
above last year but 7 percent below 
average. Reports from canners indi- 
cate a yield of 10.1 tons per acre com- 
pared with last year’s 10.6 tons and an 
average of 8.9 tons per acre. The cur- 
rent forecast is a little under that of 
September 1. Smaller expected pro- 
duction in New York and Michigan 
more than offset an increase in Wis- 
consin. 

CABBAGE FOR KRAUT.—Con- 
tract production of cabbage for sauer- 
kraut is forecast at 134,000 tons, 30 


percent more than last year and 21 
percent above average. This estimate 
includes production from acreage 
grown by kraut packers on their own 
or leased lands as well as production 
grown under contract on either an 
acreage or tonnage basis. It does not 
include open market purchases. No 
information is available at this time 
on the tonnage which will be pur- 
chased on the open market from the 
1960 crop. Last year kraut packers 
purchased 46,600 tons or 31 percent 
of their total supplies on the open 
market. The 10-year average of open 
market purchases amounts to 45 per- 
cent of the total quantity used for 
kraut. 

The total early fall crop, which usu- 
ally furnishes the bulk of cabbage 
used for kraut, is estimated at 462,650 
tons, 21 percent above last year but 
6 percent below average. Heavy pro- 
ducing kraut States will have con- 
siderably more cabbage production 
this year than last. 

SWEET CORN.—Sweet pro- 
duction is forecast at 1,433,800 tons, 
9 percent less than last year’s produ- 
tion but 4 percent more than average. 
The October | average yield of 3.45 
tons per acre compares with 3.78 tons 
last year and an average of 3.18 tons 
per acre. Lower yield prospects in 
New York and Minnesota were re- 
sponsible for bringing the current fore- 
cast slightly below a month ago. Par- 
tially offsetting these were — better 
yields per acre in Pennsylvania, Indi- 
ana, and Illinois: 


TOMATOES.—The last forecast of 
tomatoes for processing places this 
year’s production at 3,909,200 tons, 
11 percent above last year and 14 per- 
cent above average production. A na- 
tionwide average yield of 14.0 tons per 
acre sets a new record high. This 
compares with 12.0 tons per acre last 
year and 10.2 tons average. Good 
growing conditions have produced 
high yielding crops throughout the 
country. The October 1 estimate of 
production is 5 percent above a 
month earlier. With most States near 
the end of harvest and canners re- 
evaluating the crop, it was necessary 
to revise the production forecast up- 


ward in all major States except Cali- 
fornia, Michigan, Maryland, Florida, 
and Texas. A yield of 16.0 tons per 
acre is still indicated for California. 
Peak harvest of the California crop 
was reached about October 1. Weekly 
production will be declining during 
October. Open weather is needed 
throughout October to finish ripening 
and harvesting the tomatoes now on 
the vines. 

INDICATED PRODUCTION VEGETABLES 


FOR PROCESSING 
Thousands of Tons 


Indi 
Average cated 
CROP 1949-58 1959 1960 
Lima beans 95.2 82.7 101.6 
Snap beans 307.8 369.8 429.9 
Beets 159.2 143.2 147.3 
Cabbage, kraut 
(contract) 110.3 103.1 134.0 
Sweet corn 1,383.2 1,582.2 1,433.8 
Green peas 463.5 473.7 438.0 
Spinach 98.4 130.3 129.3 
Tomatoes 3,438.8 3,508.3 3,909.2 
TOTALS 6,056.4 6,393.3 6,723.0 


Allen Canning Company, Siloam 
Springs, Arkansas, will feature _ its 
products on the “Price is Right” day- 
time show over NBC-TV_ beginning 
Friday, November 4 from 11 to 11:30 
A.M. Central Standard Time. Items 
to be featured will be whole chicken, 
tomatoes, spinach, sweet potatoes, and 
Irish potatoes. 

L.E.E., Inc. of Washington, D. C. 
will hold a regional symposium to 
demonstrate the shear press and its use 
in quality control, production control, 
and the grading of crops for quality, 
at the Cherry Hill Inn, Camden, New 
Jersey, October 27 and 28. 

Economic Machinery Company 
(Worcester, Mass.) have been appoint- 
ed exclusive sales and service agents 
throughout the world, except Canada 
for the Packer Machinery Company of 
Brooklyn, New York. Packer Machin- 
ery manufacturers straight line grav- 
ity,, pressure gravity, and vacuum 
liquid fillers for the food, liquor, 
chemical, and wine industries. Eco- 
nomic Machinery, a division of the 
George J. Meyer Manufacturing Com- 
pany of Cudahy, Wisconsin, is the 
manufacturer of high speed labeling 
equipment, maintaining sales offices in 
New York, Chicago, Philadelphia, Cin- 
cinnati, Louisville, Worcester, and 
Palo Alto, California. 

Stanley Harrison, partner in Harri- 
son & Jarboe, Sherwood, Maryland 
canners, and his brother-in-law from 
Baltimore, received first and second 
degree burns when an explosion blew 
them both out of a boat in which they 
were fishing. The accident occurred 
on October 12. The two men were 
rushed to the Easton Hospital where 
they were last reported under sedation 
and doing as well as can be expected. 
The boat was completely destroyed by 
the explosion and resultant fire. 
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WASHINGTON 


COLOR ADDITIVE 
REGULATION ISSUED 


The first regulation under the Color 
Additive Amendment to the Food, 
Drug and Cosmetic Act was issued by 
FDA on October 12 and published in 
the Federal Register of October 15. 
While the Color Amendment was 
drafted primarily to revise the pro- 
cedures for certifying coal tar colors, 
it resulted in providing that all sub- 
stances used in foods, drugs and cos- 
metics are additives unless the Secre- 
tary determines by a regulation that 
such a substance is used solely for pur- 
poses other than coloring. 


The regulations list color additives 
other than coal tar colors, which were 
known to have been used in foods, 
drugs, and/or cosmetics prior to the 
enactment of the Law on July 13, 
1960, and which may therefore, con- 
tinue in use for the 214 year grace 
period, or unless and until data are 
available on which to establish a toler- 
ance, or to revoke the provisional 
listing. 

Copy of regulations may be ob- 
tained from any Food and Drug office. 


’em 


__\ THE All-New Scott VIBRO-LUX 


_ SEPARATING 
UNIT 


FA-3500 


~ REMEMBER — 

The Scott Viner Com- 
pany will go out of 
its way to give you 
service your way! 


on your pro 


900 to 1000 vibrations per min- 
ute! Removes water, most splits 
and skins, and spreads commod- 
ity evenly over the screen (ideal 
for use ahead of inspection 
table). Hickory slats absorb vibra- 
tion . . . no carry-through to floor! 
Feed height 22”, discharge height 
1642”. Longer legs available. . 


COMPANY 
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TOMATO SAUCE GRADES 


The U. S. Department of Agricul- 
ture Oct. 18 amended its grade stand- 
ards for tomato sauce to permit more 
soluble solids in the product. 

The amendment eliminates the up- 
per limit on the refractive index re- 
quirement, which had been set at 
1.3541. This action, USDA says, makes 
it possible to apply the standards to 
products of higher soluble solids with- 
out depreciating quality. 

The amendment becomes effective 
October 21. 


CANNERS TO GET FTC 
QUESTIONNAIRE 


Questionnaires in connection with 
its “Economic Inquiry into Food Mar- 
keting” are being mailed to canners 
of fruits and vegetables by the Federal 
Trade Commission this week. 

The questionnaire is said to be simi- 
lar to that mailed to freezers four or 
five weeks ago. Recipients of the forms 
will be asked to disclose such informa- 
tion as the amount they spend in pro- 
motion and how spent—cooperative 
advertising, free samples, demonstra- 
tors, placards, etc. They will be asked 
to what extent they sell under their 
own brand names in comparison with 
private labels. 

It should be emphasized that this 
survey is distinct from a simultaneous 


Variable speed from 


uction line— 


Write today for complete information 
and specifications on these two 


Jf production-pacing units. 
1224 KINNEAR ROAD 


legal survey undertaken last year by 
the FTC in an effort to detect viola- 
tions of the Robinson-Patman Act. 
The primary aim of this survey is to 
obtain facts on marketing. However, 
if unfair methods of competition are 
revealed, appropriate legal proceed- 
ings will be instituted, according to 
FTC Chairman Earl W. Kintner. 


REFRIGERATED RATING FOR 
TRAILER BODIES 

Suitability of truck-trailers for haul- 
ing perishable foods can be deter- 
mined by a new method of measuring 
rate at which heat passes through the 
insulated body to the trailer interior. 
If the trucker knows the trailer’s heat 
transfer rate, he can select the correct 
size of cooling equipment and thus 
insure his equipment can protect the 
foods he hauls to market. Until now 
there was no reliable way to measure 
the transfer rate of the trailer which 
approximately represented actual con- 
ditions of use. The National Bureau 
of Standards and USDA’s Agricultural 
Marketing Service developed this labo- 
ratory method of measuring transfer 
rate of trailers used for fresh and 
frozen foods. Free copy of “A Rating 
Method for Refrigerated Trailer 
Bodies Hauling Perishable Foods,” 
Marketing Research Report 433, can 
be obtained from the Office of Infor- 
mation, USDA, Washington 25, D. C. 


THE SCOTT VINER 
HYDRAULIC 
ELEVATOR 


Handles any commodity that can 
be elevated and conveyed in water. 
Accurate control of water level, 


feed hopper only 2042” off the floor, at the pre-mixing 
chamber for easy loading from low discharge units .. . 
Motor is high and dry and fully protected from steam and 
water. Choice of 3”, 4”, 5” and 6” pumps. Variable speed 
drive, stainless hopper and/or contact parts optional. 
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IN THE NEWS 
RED & WHITE TO EXPAND 


Burt P. Flickinger, Sr., Chairman, 
has announced that the Board of Di- 
rectors of the Red & White Corpora- 
tion at a meeting in Chicago on Octo- 
ber 7 approved in principle a plan 
of reorganization and consolidation 
aimed at greatly expanding Red & 
White’s domestic activities. Member- 
ship qualifications are to be broadened 
to include chains as well as whole- 
salers sponsoring voluntary groups. 
Major emphasis, in the future, will 
be placed on strengthening merchan- 
dising and advertising programs, in- 
cluding more widespread geograph- 
ical distribution for the several brands 
involved. The plans announced, ac- 
cording to Mr. Flickinger, apply only 
to Red & White’s operations in the 
United States. It is anticipated that 
detailed plans will be ready in the near 
future for presentation to Red & 
White Corporation stockholders. 


TRI-STATE SLATE OF 
OFFICERS 

The following slate of officers, pre- 
sented by the Nominating Committee, 
and approved by the Board of Direc- 
tors will be presented to the member- 
ship at the Annual Meeting of the 
Tri-State Packers Association in Bal- 
timore. Other names may be placed 
in nomination from the floor. For 
President, Lee Mitchell, F. O. Mitchell 
Company, Kennedyville, Maryland; 
Vice President, C. K. Lane, California 
Packing Corporation, Swedesboro, 
New Jersey; 2nd Vice President, James 
M. Shriver, Jr., ‘The B. F. Shriver 
Company, Westminster, Maryland; Ex- 
ecutive Secretary, John W. Rue, Eas- 
ton, Maryland; ‘Treasurer, Edith Lee 
Porter, Easton, Maryland. 

Nominations for Directors include: 
Francis C. Stokes, Jr., William C. 
Meintzer, William Duggan, and Wil- 
liam J. Scheffer. 


INSPECTION SERVICE FOR 
FOODS CONTAINING MEAT 


Processors of meat sandwiches, bouil- 
lon cubes, pork-and-beans, and certain 
other foods now may have products 
inspected for wholesomeness and_la- 
beled with USDA meat inspection 
marks. ‘This new program is strictly 
voluntary on the part of manufactur- 
ers. It will be administered by the 
Meat Inspection Division of USDA's 
Agricultural Research Service. Proces- 
sors who apply for and receive inspec- 
tion, will reimburse the Federal gov- 
ernment for the service. Interested 
processors may contact the nearest 
USDA Meat Inspection Division office 
for detailed information. 


TEXAS CANNERS ELECT 

T. E. Stinson of Alamo Products 
Company, Alamo, was elected Presi- 
dent of the Texas Canners Association 
at the 1960 convention held at Edin- 
burg October 17 and 18. Mr. Stinson 
succeeds Joe Gavito of Quality Prod- 
ucts, Inc., LaFeria, who stepped down 
after serving two consecutive terms. 
Charles Sherrill of Knapp-Sherrill 
Company of Donna, was elected Vice 
President; Tony Taormina, Taormina 
Company of Donna, was elected Treas- 
urer; and Jack H. Drake of Weslaco 
was reelected Acting Executive Secre- 
tary. 


NEW FOOD DIVISION 


Formation of a Food Division of 
United States Testing Company, Ho- 
boken, New Jersey, to provide broad 
and complete testing, research and de- 
velopment, analysis and product evalu- 
ation services for the food, beverage 
and confection industries has been 
announced by A. L. Brassell, President. 
Dr. Dean Foster, international authori- 
ty in the field, has been appointed 
manager of the new division. 

A team of fifteen specialists has been 
assembled to operate the new division, 
with extensive experience in chemistry, 
microbiology, engineering, psychology 
and market research. Company facili- 
ties are equipped with highly advanced 
instrumentation for carrying out a 
complete program for the food indus- 
tries, from product conception to na- 
tionwide marketing studies. The com- 
pany will contract for all or a part of 
any such program, depending on client 
need. 

In addition to analysis and evalua- 
tion of product, U. S. ‘Testing’s Food 
Division will supply complete services 
in marketing and distribution, develop- 
ment and diversification, quality con- 
trol and process study. 


NEW USES FOR 
GREEN BEANS 

New uses for green beans, of good 
quality but too large or irregular in 
shape, for conventional canning or 
freezing, have becn developed at the 
Oregon Experiment Station. 

“Green Bean Sticks” are made by 
precooking the beans, chopping into 
small pieces, pressing into molds and 
freezing. They are then cut stick-size, 
breaded, fried in deep fat and_ re- 
frozen. 

“Green Bean Fritters” are prepared 
much the same way, except that batter 
is added before the mixture is dropped 
into deep fat for frying. 

Both products are served hot and 
are said to be good eating without 
added seasoning. Ham or cheese may 
be added to the sticks for something 


very special. Neither product ac- 
cording to the Oregon report, has yet 
reached the market. 


CANNED MUSHROOM 
GRADES 

A revision of U. S. Standards for 
Grades of canned mushrooms is pro- 
posed by the U. S. Department of 
Agriculture. The revision, if made ef- 
fective, will be the fourth issued for 
this product. 

The proposal would clarify defini- 
tions of various styles of canned mush- 
rooms. The definition for the style of 
sliced mushrooms, currently designated 
as “sliced whole,” would be changed 
to more adequately reflect present day 
general packing practices. Adjustments 
in requirements for certain sizes ol 
whole and button mushrooms are rec- 
ommended in the proposed standards. 
Suggested changes in factors of color, 
uniformity of size, and character 
would more adequately reflect the 
qualities of the product under current 
packing practices. 

The proposed grades would be the 
same as those currently in effect: U.S. 
Grade A, or U.S. Fancy; U.S. Grade C, 
or U.S. Standard, and Substandard. 

The proposed revision is scheduled 
for publication in the Oct. 22 issue of 
the Federal Register. Persons wishing 
to submit data, views or arguments 
should send them on or before Jan. 
30, 1961, to the Chief, Processed Prod- 
ucts Standardization and Inspection 
Branch, Fruit and Vegetable Division, 
Agricultural Marketing Service, U. S. 
Department of Agriculture, Washing- 
ton 25, D.C. 

e 

Green Giant Company is closing its 
Pomeroy, Washington plant because 
of the constant rise in freight rates 
during the past decade, it is an- 
nounced by E, J. (Ned) ‘Tampas, vice 
president in charge of production. 
The Pomeroy plant will be placed on 
a stand-by basis and will be used only 
if the Dayton and Waitsburg plants 
experience extremely  over-budget 
crops. Much of the present Pomeroy 
production will be transferred to the 
company’s plants in the Midwest. Em- 
ployees of the closed plant are being 
given the opportunity to transfer to 
other plant locations. More than 
4,000 acres of peas have been grown 
in the Pomeroy district for processing 
at the plant. 

Can Manufacturers Institute has 
been presented with its 7th consecu- 
tive award by the National Safety 
Council in recognition of the superior 
safety record of 46 member can manu- 
facturing concerns with a total em- 
ployment of approximately 62,000 
workers. 
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OCTOBER 23-26. 1960—-NATIONAL FRO- 
ZEN FOOD ASSOCIATION (distributors) , Fro- 
zen Food Merchandising Convention, 
Statler Hilton Hotel, New York, N. Y. 

OCTOBER 24-26, 1960—cRocERY MANU- 
FACTURERS OF AMERICA, Annual Meeting, 
Waldorf-Astoria Hotel, New York, N. Y. 

OCTOBER 24-30,1960—NATIONAL HONEY 
WEEK, American Honey Institute. 


OCTOBER 31-NOVEMBER 2, 1960— 
PACKAGING INSTITUTE, National Packaging 
Forum, Statler Hotel, New York, N. Y. 


NOVEMBER 1, 1960—1owWA-NEBRASKA 
CANNERS ASSOCIATION, 59th Annual Conven- 
tion, Tall Corn Hotel, Marshalltown, Iowa. 


NOVEMBER 3, 1960—ILLINOIs CANNERS 
ASSOCIATION, Fall Meeting, LaSalle Hotel, 
Chicago, Ill. 

NOVEMBER 4-5, 1960—FLORIDA VEGE- 
TABLE CANNERS ASSOCIATION, 2nd Annual 


Convention, Deauville Hotel, Miami Beach, 
Fla. 


NOVEMBER 13-16, 1960—GcEorRGIA CAN- 
NERS ASSOCIATION, Annual Convention, 
General Oglethorpe Hotel, Savannah, Ga. 


NOVEMBER 14, 1960—SOUTHERN 
STRAWBERRY PACKERS ASSOCIATION, Fall 
Meeting, Food Technology Bldg., Univer- 
sity Bldg., University of Tennessee, Knox- 
ville, Tenn. 

NOVEMBER 14-15, 1960—wiscoNsIN 
CANNERS ASSOCIATION, 56th Annual Con- 
vention, Schroeder Hotel, Milwaukee, Wis. 


Conventions and Schools 


NOVEMBER 14-17, 1960 — AMERICAN 
BOTTLERS OF CARBONATED BEVERAGES, 42nd 
oan Convention, Cobo Hall, Detroit, 

ich, 


NOVEMBER 16-18, 1960—i1NDIANA CAN- 
NERS ASSOCIATION, Annual Convention, 
French Lick-Sheraton Hotel, French Lick. 


NOVEMBER 20-21, 1960 — reNNsyL- 
VANIA CANNERS ASSOCIATION, 46th Annual 
Convention, Yorktowne Hotel, York, Pa. 


NOVEMBER 21-22, 1960—MICHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
— Pantlind Hotel, Grand Rapids s, 

ic 


NOVEMBER 28-29, 1960—o1lo CANNERS 
& FOOD PROCESSORS ASSOCIATION, 53rd An- 
nual Convention, Deshler-Hilton Hotel, Co- 
lumbus, Ohio. 


NOVEMBER 28-DECEMBER 1, 1960— 
VEGETABLE GROWERS ASSOCIATION OF AMER- 
1cA, Annual Convention, Schroeder Hotel, 
Milwaukee, Wis. 


NOVEMBER 29-DECEMBER 1, 1960— 
STATISTICAL QUALITY CONTROL SHORT 
coursE, Oregon State College, Food Tech- 
nology Bldg., Corvallis, Ore. 

DECEMBER 1-2, 1960—NEW yYorRK 
STATE CANNERS & FREEZERS ASSOCIATION, 
75th Annual Meeting, Statler-Hilton Hotel, 
Buffalo, N. Y. 

DECEMBER 4-6, 1960—oNTARIO FOOD 
PROCESSORS ASSOCIATION, Annual Conven- 
tion, Royal York Hotel, Toronto, Ont., 
Canada. 


DECEMBER 5-6, 1960—rtrI-STATE PACK- 
ERS ASSOCIATION, Annual Convention, Lord 
Baltimore Hotel, Baltimore, Md. 


DECEMBER 10-14, 1960 — NATIONAL 
FOOD BROKERS ASSOCIATION, National Food 
Sales Conference, Chicago, III. 


DECEMBER 12-14, 1960 — NATIONAL 
CONFERENCE ON WATER POLLUTION, Shera- 
ton-Park Hotel, Washington, D. C 


JANUARY 8-10, 1961—NATIONAL PRE- 
SERVERS ASSOCIATION, Annual Convention, 
Galt Ocean Mile Hotel, Ft. Lauderdale, Fla. 


JANUARY 9-11, 1961 — NorRTHWEsT 
CANNERS & FREEZERS ASSOCIATION, Annual 
Meeting, Multnomah Hetel, Portland, Ore- 
gon. 


JANUARY 12-13, 1961—cANNERS LEAGUE 
OF CALIFORNIA, 38th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif, 


JANUARY 12-15, 1961—assocIATION oF 
INSTITUTIONAL DISTRIBUTORS, Annual Con- 
vention, Galt Ocean Mile Hotel, Ft. Lauder- 
dale, Fla. 


JANUARY 23-26, 1961——NaTIONAL CAN- 
NERS ASSOCIATION & CANNING MACHINERY 
& SUPPLIES ASSOCIATION, 54th Annual Con- 
— The Conrad Hilton Hotel, Chicago, 


JANUARY 29-FEBRUARY 1, 1961— 
CANADIAN FOOD PROCESSORS ASSOCIATION, 
Annual Convention, Prince Edward Hotel, 
Windsor, Ont., Canada. 


FEBRUARY 6-8, 1961 — cALIFORNIA 
FREEZERS ASSOCIATION, 17th Annual Meet- 
ing, Monterey, Calif. 


CORN 


WESTMINSTER MD 
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For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CORN METERS, 
AND ACCESSORY EQUIPMENT. 
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DESTENED AND MANUFACTURED BY. 


THE UNITED COMPANY Piedmont Label Car: Ine. 


P hon: 
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OU can’t blame Baby Kangaroo for 

being hopped up about his mother’s 
container. Crib, carriage and nursery all 
in one, the Kangaroo’s pouch is cer- 
tainly a container that does what it is 
supposed to do... best! 
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The Canco team... thoughts for food! 


Behind every Canco success story are 
the experts who made it possible— 
Canco’s aggressive team of research, 
manufacturing and marketing experts. 
. . . the most experienced group in the 
7. container industry. Their knowledge of 
food processing and consumer needs has 
resulted in the leading packages of to- 
day and assures you that the great con- 
tainers to come will come from Canco. 


To help boost your profits, put the 
Canco team to work on your packaging 
problems. 


GREAT CONTAINER IDEAS COME FROM 


CANCO DIVISION 


AMERICAN CAN COMPANY 
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Northwest Canners & Freezers As- 
sociation headquarters has moved to 
a new location at 3705 Southeast 26th 
Ave., Portland 2, Oregon. The tele- 
phone number is BElmont 2-4176. 
The new headquarters are on a 
through street, easily accessible by car 
and public transportation, with ade- 
quate parking facilities. The office is 
of a single story construction and 
modern in every respect. 


New York Anniversary—A_ special 
cocktail party and dinner in celebra- 
tion of the 75th Anniversary of the 
founding of the New York State Can- 
ners & Freezers Association will be 
held November 30, 1960, the evening 
prior to the opening of the Conven- 
tion at the Hotel Statler-Hilton, Bul- 
falo. Theme of the evening will be 
the “Gay Nineties.” Continental Can 
Company will sponsor the cocktail 
party. Roger Deas of the American 
Can Company, recognized as the most 
eloquent toastmaster to be found any- 
where in the United States, will act as 
MC at the dinner. There will be spe- 
cial citations for old-timers and for 
three firms who have been members 
of the Association for the entire 75 
years. Deadline for reservations and 
for tickets at $6.00 each is Saturday, 
November 26. 


Hunt Foods—Miles Kehoe has been 
placed in charge of the marketing of 
all food and grocery products of the 
combined Hunt-Wesson operations. 
Mr. Kehoe was for many years a vice 
president of Wesson Oil and Snow- 
drift Company and upon the merger 
of Wesson with Hunt on June 30, was 
elected a vice president of Hunt Foods 
& Industries. He will move his office 
from New Orleans to the company 
headquarters in Fullerton, California. 


Tabor City Foods, a new food proc- 
essing organization at ‘Tabor City, 
North Carolina, presently — packing 
freestone peaches, yams, white pota- 
toes, and green beans, under the “Lady 
Tabor” and “Dicksie” brands, has ap- 
pointed Talley Eddings sales manager. 
Sales will be made through food brok- 
ers in some areas and direct in others. 
The company takes pride in_ their 
products and plant and invites the 
trade and consumers to visit them at 
any time. 
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J. M. Hait 
HAIT HEADS FMC 


James M. Hait, formerly executive 
vice president in charge of FMC’s 
Ordinance Division, and director of 
engineering, was elected president of 
the corporation at a meeting of the 
Board of Directors on Friday, Octo- 
ber 14. 

The announcement was made by 
Paul L. Davies, chairman and_ chief 
executive officer, who explained that 
since the retirement of former presi- 
dent Ernest Hart at mid-year, the posi- 
tion of president has been combined 
with that of chairman of the Board. 

Mr. Hait has been associated with 
the company for 32 years. He began 
with. FMC in 1928, following his grad- 
uation from Rensselaer Polytechnic 
Institute, where he received his degree 
in mechanical engineering. His first 
position with FMC was with the Peer- 
less Pump Division in Los Angeles, 
where he became chief engineer in 
1932. From 1940 to 1946 he managed 
the company’s wartime procurement 
and engineering divisions in Los An- 
geles. 

He transferred to the company 
headquarters in San Jose in 1946 as 
corporate director of engineering, and 
was elected a vice president that same 
year, At the break of the Korean War 
in 1951 he was appointed manager of 
FMC’s Ordinance Division at San 
Jose, which has become the design and 
manufacturing center for most of 
FMC’s defense material. In 1952 Mr. 
Hait was elected a member of the 
Board of Directors and Executive 
Committee, and four vears later was 
elected an executive vice president of 
the company. 


An occupational brief on the can- 
ning industry (No. 58) has just been 
published by Science Research Asso- 
ciates, Inc. SRA Occupational Briefs, 
based on original and recent research 
are aimed at interesting students in 
job opportunities and answering their 
questions about educational require- 
ment, earning prospects, and needed 
skills. 


The brief on cannery work was 
checked for accuracy by Nelson H. 
Budd, information director of the 
National Canners Association, and _ is 
being sent by the publisher to guid- 
ance service subscribers in 6500 libra- 
ries, colleges, and high schools across 
the nation. 


* pr. Howard L. Stier, director Divi- 


sion of Statistics, National Canners 
Association, was elected vice-chairman 
of a new committee on “Sensory Eval- 
uation of Materials and Products” re- 
cently organized by the American So- 
ciety for Testing Materials. Dr. Stier’s 
election came at organizational 
meeting of the Commtitee at the Phil- 
adelphia headquarters of on 
October 12. He also is serving cur- 
rently as chairman of a similar com- 
mittee of the Institute of Food ‘Tech- 
nologists. 


Henningsen, Inc., (New York City) 
have announced the following execu- 
tive -appointments: Victor W. Hen- 
ningsen, chairman 6f the Board; 
Victor W. Henningsen, Jr., President; 
Philip S. Kemp, Vice President; 
Dwight H. Bergquist, Vice President; 
John ‘T. Henningsen becomes Execu- 
tive Vice President of Henningsen 
Foods, Inc., and Roy N. Nevins, 
General Sales Manager. 


Idaho Fresh-Pak Potatoes, Inc. re- 
cently organized at Lewisville, Idaho, 
dedicated a brand new half million 
dollar potato processing plant’ on 
October 1. Officers include Gale Cle- 
ment, president; Vernon Ball, vice 
president; Glenn Spanger, secretary- 
treasurer. Directors in addition to 
the officers are: Ross Clement, Ronald 
Ball, Ira Taylor, and Charles Lau. 
Warren Denning is ceneral manager 
of the new plant, and Arthur Oppen- 
heimer, Jr., sales director. 
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Libby, McNeill & Libby—A. O. 
Verbeke, vice president and director 
of Libby, McNeill & Libby, has been 
named to the newly created position 
of general manager and marketing 
officer of the company’s new Eastern 
Division for canned foods. R. L. Gib- 
son, Jr. will serve in the same capaci- 
ties as head of the newly formed West- 
ern Division. ‘The Eastern Division 
includes 17 sales offices and 11 pro- 
duction units, which will be under 
Mr. Verheke’s control. ‘The Western 
Division, under Mr. Gibson includes 
12 sales regions and 10 production 
units. Other assignments include: C. 
C. Lippman, formerly manager of 
canned vegetable sales, becomes the 
Eastern Division’s director of market- 
ing. R. L. Griffith, formerly manager 
of canned fruit sales in the California 
Division, will direct marketing opera- 
tions of the Western Division. A. E. 
Fulton, formerly sales manager of the 
Midwest offices, becomes general sales 
manager of the Eastern Division. E. 
R. Bradley, formerly Central Division 
sales manager, becomes general sales 
manager of the Western Division. 


Frank J. Leforgeais, special assistant 
to the vice president and treasurer of 
Minute Maid Corporation, has been 
made general manager of Golden Cit- 
rus Juices, Anaheim, California, 
w wholly owned Minute Maid subsidiary. 


Consolidated Foods Corporation 
reports that 90 percent of the total 
capital shares of the Charles E. Hires 
Company have been offered by stock- 
holders in response to Consolidated’s 
offer to purchase their shares at $19 
per share following the acquisition 
from the Hires family interests of 
221,449 shares in August. Hires will 
be operated as the Hires Division 
through 8 plants and a network of 
approximately 400 independent fran- 
chised bottlers in the United States 
and abroad. 


Donn Searle, known to the indus- 
try through former association with 
Continental Can Company, and Ivan 
J. Smith, associates of M. N. Weir & 
Sons, Inc., Pompano Beach, Florida, 
realtors, are responsible for the ne- 
gotiation of the sale of Sunshine 
Groves of Ft. Pierce, Florida, to Sar- 
geant Citrus Products, Inc. of Lake- 
land, Florida, for a _ consideration 
stated to be $2,250,000. The proper- 
ties involved all lie within the drain- 
age district area in St. Lucie County 
and comprise approximately 900 acres 
of fully producing groves. Mrs. Fran- 
ces Kerr Keister of Lynchburg, Vir- 
ginia, was the owner of the Sunshine 
Groves property. 


Ferry-Morse Seed Company (Moun- 
tain View, Calif.-~—David G. Cuth- 
bertson, vice president, has been 
elected executive vice president of 
Ferry-Morse, president James Pottin- 
ger announced following a meeting of 
the Board of Directors. Mr. Cuthbert- 
son is very active in affairs of the 
seed industry and is currently serving 
on several American Seed Trade As- 
sociation committees and is a member 
of the Association’s Board of Direc- 
tors. He is a past president of the 
Pacific Seedsmens Association and he 
also held the office of secretary trea- 
surer in that Association. His career 
with Ferry-Morse began with the Re- 
search and Production Division at 
Salinas, California, where he worked 
in the scientific and specialized pro- 
duction of flower and vegetable seed 
crops. In 1953 he was made assistant 
production manager and subsequently 
served as Pacific Coast Manager Bulk 
Sales Division and as National Sales 
Manager in the same division. He 
was elected Vice President in 1958 
and a member of the Board of Direc- 
tors the following year. 


New Jersey Farmers Week will be 
held in Trenton, January 23 to 28, 
1961. The Farm Show will be held 
in the Trenton Armory, January 23 
to 27. 
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1,000-Gallon 


DELIGHT” 


Here’s a Langsenkamp cooking 
unit that really means business. 
Stainless steel tank holds 1,000 gal- 
lons and is the last word in sanita- 
tion, durability and value. 

Inside the tank is a bank of Kook-More Koils fea- 
turing a unique Divided Header for maximum evap- 
orating capacity, greater cooking efficiency. Coils 
are available in copper, nickel and stainless steel. 

Tank shown is equipped with Langsenkamp’s 
three way valve which gives positive, one point 
control of tank contents. Deep dished bottom pro- 
vides efficient drainage and cleaning. Hose spray 
will remove all product from tank interior. 

This is one of the many complete cooking units 
made and guaranteed by Langsenkamp. Sizes range 
from 100 to 1,500 gallons, but the quality never 
varies. Write for full details. 


‘LITHOGRAPH CO., Bridgeton, a | 227 E. SOUTH ST.+ INDIANAPOLIS 4y INDIANA 
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NEW YORK MARKET 


Staple Prices Continue to Stiffin—Fair 
Volume of Replacement Buying for Im- 
mediate Needs—Closely Watching the 
Market 
By “New York Stater” 
New York, October 21, 1960 

THE S!TUATION.—Canned foods 
prices continue to stiffen, and distrib- 
utors are inclined to look for growing 
shortages in offerings from first hands 
before the new marketing year has 
progressed very far. Chains and whole- 
salers are in the market for replace- 
ment supplies in fair volume, but de- 
spite the demonstrated strength of the 
market are not buying too far ahead 
of immediate requirements. Sharing 
the market spotlight from the stand- 
point of strengthening prices are such 
staples as corn, green beans, peas, 
and applesauce. 

THE OUTLOOK.—Canned foods 
distributors who normally take into 
account competitive frozen foods in 
their buying operations in canned 
foods are finding the statistical posi- 
tion in frozen indicating the same 
upward price pressures as are now 
being felt in the canned products. 
Hence, it is expected that they will 
continue to keep current requirements 
covered, with a minimum “cushion” 
in the form of inventories in excess of 
near-term needs, and continue to “fol- 
low the market” pricewise. 

TOMATOES.—New business in 
canned tomatoes is generally confined 
to small lots for immediate require- 
ments, buyers realizing that any sub- 
stantial pick-up in the buying tempo 
would only tend to accelerate the up- 
ward trend in prices. Canners in the 
tri-states are holding the market firm 
at current levels, and a steady market 
is also reported in the Midwest, where 
standard 303s command $1.40 and up 
and extra standards are $1.50 and up, 
f.o.b. canneries. Buyers are endeavor- 
ing to accumulate larger holdings of 
No. 10s, in both standards and extra 
standards, but are running into limit- 
ed offerings and strong prices. 

BEANS.—Steady buying of stand- 
ard green beans is bringing a stronger 
market in its wake, and sellers in the 
tri-states have generally advanced 
standard round pod 303s to $1.20. 


with extra standards reported still 
available at $1.30. Texas canners have 
been offering standard cut beans all 
the way from $1.05 to $1.15, and some 
buyers are looking for supplies from 
that area, with higher freight costs 
offset by the lower f.0.b. quotations. 
The market on fancy green and wax 
beans continues strong. 

CORN.—With new pack in the East 
well committed, corn canners are 
showing a strong outlook on_ prices, 
with standard 303s generally held at 
$1.30 and extra standards —com- 
manding $1.40-$1.45, with the market 
on fancy ranying $1.50-$1.65. The 
market is also on the upbeat in other 
major packing areas. 

PEAS.—Buyers continue on the 
alert for low-priced offerings of stand- 
ard peas, but are finding $1.25 bottom 
on pod run 303s, with extra standards 
at $1.30-$1.35 and fancy ranging $1.40 
and upwards, f.o.b. eastern canneries. 
Particular strength is developing in 
No. 10s, with some canners completely 
sold out on the institutional size. 

PUMPKIN.—With holiday demand 
beginning to build up, wholesale 
grocers and chains are taking in new 
pack pumpkin in a larger way, and 
demand from the institutional trade 
is also accelerating. Eastern canners 
quote new pack fancy 21s at $1.55- 
$1.60 per dozen, with 10s ranging 
$5.50-$5.75, f.0.b. canneries. 

CRANBERRY SAUCE.—Vo!ume on 
new pack cranberry sauce is also pick- 
ing up, and the market is in good 
shape. Eastern canners quote fancy 
strained 300s at $1.60, with 10s at 
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$10.25, while the market for whole 
300s lists at $1.65 and $10.25, at can- 
neries. 


APPLE SAUCE.—With new pack 
totals expected to be off, and a strong 
undertone in evidence, buyers have 
been taking in apple sauce in slightly 
better volume. Fancy 303s in the East 
are holding at $1.40 per dozen, with 
the market on 10s ranging all the way 
from $7.25 to $7.75. 

RSP CHERRIES.—With prices for 
frozen red sour pitted cherries having 
shown substantial advance over 
opening levels, and offerings on the 
short side in some areas, commercial 
users have been showing more interest 
in the canned product. The market 
for 10s has been well established at 
$12.50 per dozen, f.o.b. eastern can- 
neries. 

CITRUS.—While offerings of 
canned orange juice are generally with- 
drawn, buyers are finding it possible 
to make bookings of blended and 
grapefruit juices, and the market holds 
steady at recent advances. Buyers gen- 
erally are disposed to hold back, how- 
ever, pointing out that despite the 
Florida citrus crop losses incidental 
to Hurricane Donna a good over-all 
citrus crop is still in prospect. The 
re-emergence of Texas as a factor in 
canned citrus juices is also tending to 
temper the bullishness created by 
storm losses to the Florida crop. 

OTHER FRUITS.— Buyers are 
showing some interest in West Coast 
canned fruits for shipment after the 
turn of the year, but the market for 
deferred delivery fruits still has to 
attain real momentum. Major canners 
are well booked up on fruits for ship- 
ment through the balance of the cur- 
rent marketing year, but the so-called 
“independents” are expected to be in 
the market as sellers of spot canned 
fruits for some time as yet. A steady 
undertone is ruling in the canned 
fruit market, with some tendency to 
higher levels as tight supply positions 
develop on some varieties and grades. 

CANNED FISH.—New business in 
sardines continues quiet along routine 
lines, and the market is showing a 
steady undertone. Canners expect that 
only limited carryover holdings will 
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remain when next season’s canning 
operations get under way. . . There 
was no change reported in the salmon 
situation during the week, and new 
business continued on the light side. 
The market undertone, however, re- 
mains one of strength. . . Canner of- 
ferings of shrimp are generally on the 
light side, with firm prices pre- 
vailing. .. Tuna is showing seasonal 
quiet, with distributors in most  in- 
stances working against current hold- 
ings and making replacements only as 
required. 


CHICAGO MARKET 


A Seller’s Market All-The Way—Buyers 
Experiencing Difficulty in Adjusting to 
Situation—Pro-Rates in  Instances— 
Prices No Deterrent 


By “Midwest” 
Chicago, October 20, 1960 


THE SITUATION.—It is a seller's 
market like the trade hasn't seen for a 
good many years and some distributors 
are experiencing difficulty in adjusting 
to a situation of this kind. ‘There isn’t 
a weak market in the bunch with prices 
very strong and inching higher in 
many cases. Furthermore, it seems each 
week brings another announcement of 
more pro-rates and if higher prices 
doesn’t slow down the normal move- 
ment those buyers that do not have 
some kind of protection on supplies are 
going to have a real problem later on. 
It looks like there will be no cutting 
back on bookings with every buyer 
insisting he needs every case that is 
booked. Bid business, such as. state 
bids, is already going begging in many 
instances and can only get tighter if 
present conditions continue. A_ situa- 
tion of this kind may create problems 
in many areas but it certainly is dif- 
ferent. 

Deliveries of raw stock to tomato 
canners in California continues to im- 
prove and so do prices. A number of 
canners there have announced higher 
quotations on tomatoes and all tomato 
products as well. The corn market also 


continues to move higher, and higher 
green and wax bean prices would sur- 
prise no one. Local kraut canners seem 
to have forgotten about the lower 
prices anticipated earlier and so have 
the trade judging by the orders they 
are placing. Standard peas are tougher 
to find every week and now the trade 
find standard Cling peaches are in 
about the same category. In fact, price 
items appear to be a thing of the past 
with the average buyer spending most 
of h’s time trying to cover on antici- 
pated needs without too much thought 
about what they are going to cost. May- 
be this will be the year when the can- 
ning industry makes a reasonable pro- 
fit for a change. 


BEANS.—Northwest Blue Lake bean 
canners announced pro-rated deliveries 
this week in a number of instances and 
they are making a few buyers a little 
sick around these parts. Old Mother 
Nature was a little rough this year 
up in the Northwest and the hard to 
believe facts are now coming to light. 
French style beans in all areas are 
moving to higher ground and 303s are 
now held at anywhere from $1.60 to 
$1.65. Standard cut green in 303s are 
no less than $1.15 and the trade here 
are having no luck in their efforts to 
buy for less. Wax beans are even tight- 
er and it seems to be a situation where 
a fellow just needs a friend. 

TOMATOES.—Most Indiana and 
Ohio canners are now up to $1.40 for 
standard 303 tomatoes and those can- 
ners still willing to accept business 
for less should sell enough to satisfy 
the desire to sell in a hurry. California 
canners have pushed higher in a num- 
ber of instances although it is still 
possible to buy there at $1.35 for 
standard 303s and $6.85 for tens with 
choice solid pack at $1.50 and $7.60. 
Extra standards around these parts are 
no less than $1.50 and $8.25 and could 
eo higher if the demand continues. 


PEAS.—Distributors are scrambling 
to find standard 303 peas which are 


strong at $1.25 where they can be 
found and tens are firm at $6.75 to 
$7.00. The scarcity of standards is 
forcing the trade to turn their atten- 
tion to better grades which further 
stimulates an already strong market. 
Extra standard fours are bringing $1.35 
for 303s and $7.25 to $7.50 for tens 
while fancy threes are no less than 
$1.55 and $8.75. Quite a change from 
last year. 


CORN.—Buyers here are finding 
nothing but sellers with very firm ideas 
as to what corn is worth these days. 
Most canners are holding firm at $1.65 
for fancy 303s and $9.25 for tens re- 
gardless of whether the order is for 
cream style or whole kernel. Extra 
standard corn is very short and many 
canners will never come close to de- 
livering what they have booked. The 
market is holding at $1.40 to $1.45 for 
303s while standard is no less than 
$1.35 and those canners with goods to 
sell don’t seem to care whether they 
sell it now or not. It must be tough 
to a buyer these days. 

KRAUT.—Harvesting is still in full 
swing in the Midwest but canners are 
proceeding with their fingers crossed 
in regards to the weather. It’s been 
good so far but there are predictions of 
frost as this is written and that could 
make a difference. In any event, prices 
are not coming down as expected, at 
least at present, and the trade here 
are buying as if they didn’t care. The 
market remains firm at $1.90 for fancy 
2s and $6.40 for tens and may stay 
right there if buying contin-:es at the 
current pace. 


APPLESAUCE. — Sharply _ higher 
prices on the new pack of sauce hasn't 
seemed to deter the trade here al- 
though perhaps they are becoming im- 
mune to higher prices having been hit 
with so many the past few months. In 
any event, the Eastern market is no 
less than $1.40 for fancy 303s and $7.75 
for tens with a number of canners in- 
cluding some in Michigan up to $1.45 


BE SURE YOU HIT THE RIGHT PEOPLE 


Use 


Classified Pages 


CANNING TRADE 


The only DIRECT approach to 


The Canning Industry 


No Can Denting .. . 
GUARANTEED 


%& 5 Models Designed 
to Feed Any Make 
Unscrambler 


% Adjustable 202 - 404 


inclusive 


%& One man operation 


Weekly e¢ Quick Results 


Small Cost 


Shuttleworth 


CRATE UNLOADERS 
Designed 

by Canners ... 
for Canners 


FOR COMPLETE INFORMATION WRITE OR PHONE 190 - 
SHUTTLEWORTH, INC., Warren, Indiana 
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and $8.00. Few, if any canners, are 
willing to sell very far ahead as they 
can’t see anything but higher prices in 
the offing. 


CITRUS.—The new pack of citrus 
is just about ready to go and it cannot 
come any too soon as unsold stocks of 
old pack are in shambles. Grapefruit 
juice will start going into cans at any 
time now and orange juice should get 
under way in another couple of weeks. 
New pack prices are anyone’s guess 
with the processing industry betting 
they will be higher, particularly where 
oranges are concerned. Right now there 
is little available except a few lots of 
grapefruit juice at $2.60 for 46 oz. tins 
and some sugar added orange at $3.25. 
It looks like the latter price will be a 
bargain a few weeks hence. 


WEST COAST FRUITS.—With the 
pro-rates that have been announced on 
Blue Lake beans out of the Northwest, 
the trade are now even more concerned 
with what might happen on_ pears. 
Higher prices have not dampened the 
trade’s interest and pears continue to 
sell well on the basis of $3.45 for choice 
214s. However, the movement of prune 
plums at much higher levels is effect- 
ing the sale and the small pack just 
completed may turn out to be enough. 
Cocktail has come in for considerable 
attention in view of the situation sur- 
rounding other Coast fruits and con- 
tinues to move very well at a bottom 
of $3.15 for choice 214s and $11.35 for 
tens. Buyers are finding standard 
Clings already well sold and 214s are 
now held at no less than $2.25. No 
weak spots here. 


CALIFORNIA MARKET 


With Favorable Weather, Tomato Ton- 
nage Fast Approaching Last Year—But 
Increases in Prices are Announced. 


By “Golden Stater”’ 
San Francisco, October 20, 1960 


Tomato tonnage for the week end- 
ed October 8 reversed the previous 
week by picking up 137,000 tons as 
against the same week last year. Last 
week the weather was right and pre- 
dictions are that last year’s tonnage 
will be realized. Yet, packers are ad- 
vancing prices and not accepting new 
business—why? 

First—Carryover figures are at a low 
point. 

Second—The carryover of tomato 
paste was low, particularly 10's for the 
re-manufacturing trade. 

Third—The profitable demand for 
paste this year has absorbed a larger 
proportion of the tonnage this year. 


Fourth—Canners are paying premi- 
ums for open tonnage and premiums 
to packers. 

The net result is that less tonnage 
is going into peeled tomatoes, tomato 
juice, and catsup. 

Final result — Packers advancing 
prices. 

TOMATOES. — Two large inde- 
pendent packers advanced prices to 
$1.8714, $2.75 and $10.00 respectively 
on Fancy 303’s, 214’s, and 10's. Choice 
solids are up to $1.571%4, $2.30-2.50, 
and $7.85 respectively. Standards are 
$1.40-1.45, $2.05, and $7.10-7.15. 
Stewed tomatoes are $1.7714-1.80 for 
303’s. 

TOMATO PUREE. — Tens are 
$8.75-9.00, $7.75-8.00, $6.75-7.00 
1.07, 1.06, 1.045 specific gravities re- 
spectively. 1.06 No, 214’s are $2.30- 
2.40 with 1.045 at $2.05-2.15. 


TOMATO CATSUP.—Fancy $10.25- 
10.75, extra standard $9.75, standard 
$8.75 for 10's. Bottled holding at last 
levels. 

TOMATO SAUCE—8 ounce at 80- 
with 10's $8.75-9.00. 


TOMATO JUICE—A leading pack- 
er advances to $1.25 on 2's and $2.65 
for 46 ounce. 

TOMATO PASTE — 96/6 oz. $7.75- 
8.00 with at $13.00-14.00 for 26°%. 

These prices represent the past 
week's published increases by two lead- 
ing independent packers. Others have 
not yet reached these prices but for 
the most part are withdrawn at lower 
levels. The current belief is that prices 
by all will work up to these levels 
rather rapidly. 


CALIFORNIA FRUITS — Fruits, 
with the exception of the lower 
grades, have not shown real zip that 
would be expected from clings, fruit 
cocktail, and pears, which are in favor- 
able statistical position. 

The fancy grades of freestones are 
moving fairly well but at prices dis- 
counted about 10% from lists. 


GOVERNMENT WANTS 

General Services Administration, 7th 
& D Sts., S.W., Washington 25, D. C., 
has asked for bids on the following 
requirements, to be opened on the 
dates stated: 

Canned Carrots—November 7, 1960. 

Veterans Administration Supply De- 
pot, P. O. Box 27, Hines, IIL, has 
asked for bids on the fo'lowing  re- 
quirements, to be opened on the dates 
stated: Canned Mushrooms—Novem- 
ber 8, 1969 (For small business only). 


H 19 
A Pennsylvania canner, departing 
from the ordinary price sheet this wek, 
lists prices today as compared with 
October 1955. Purpose of course, is 
to show that the majority of prices 
not only have not increased to cover 
increased costs since that period, but 
many, or indeed most, are actually be- 
low prices of five years ago. The can- 
ner points out that abnormal low 
prices are now returning to normal 
because of balanced supplies, and to 
cover increased costs. The cost of labor 
since 1955, he points out, is 125 per- 
cent of 1955; cans 111 percent; Social 
Security and fringe benefits 250 per- 
cent; overhead 108 percent; and the 
question is asked, “Would you like to 
work for less today than you did in 
1955: Here are the prices: 
Price Price Less More 
Oct. 1955 Oct. 1960 Today Toaay 


GREEN BEANS 


Fey. 303 1.50 $ 1.45 05 
Fey. 10 850 8.00 50 
Ex. St. 303 1.35 127% 07% 
Ex. Std. 10 7.50 7.50 
Std. 303 1.15 1.20 05 
WANX BEANS 
Fey. 3038 1.65 1.55 10 
Fey. 10 9.00 8.60 40 
Ex. Stl. 303 1.50 1.45 .05 
Std. 303 1.30 1.30 
LIMA BEANS 
Fey. 303 1.12% 1.15 (300) 02% 
Fey. 10 6.25 6.70 45 
BEETS 
Fey. 303 Cut 1.10 1.10 
Fey. 10 Cut 5.25 5.00 .25 
Fey. 303 Sliced 1.25 122% .02% 
Fey. 10 Sliced 6.50 5.50 1.00 
Ex. Stl. 10 Salad 
Slicer 5.00 4.80 .20 
Fey. 308 30/0 2.00 2.00 
Fey. 10 10.75 10.70 05 
Fey. 303 Whole 
10/0 1.35 1.35 
Fey. 10 Whole 
75/80 7.25 7.60 35 
CARROTS 
Fey. 303 Diced 1.20 1.22% 02% 
Fey. 10 6.25 6.60 B35 
CORN 
Fey. 303 W.K. 1.65 1.60 .05 
Ex. Std. 303 
W.K. 1.40 1.45 05 
Ex Std. 303 
1.40 137% .02% 
PEAS 
Fey. 3038 
% -sv. 1.60 1.60 
Fey. 303 
Sw. large 1.55 1.55 
Ex. Std. 303 1.40 1.35 .05 
Std. 303 1.30 1.27% .02% 
Fey. 10 9.00 8.25 .75 
Ex. Std. 10 8.00 7.75 .25 
TOMATOES 
Ex. Std. 303 1.88 1.55 88 
Ex. Std. 2% 2.80 2.50 
Ex, Std. 303 1.65 1.55 10 
Ex. Std. 2% 2.65 2.50 
Ex. Std. 10 8.75 8.75 
Std. 303 1.42% 1.35 07% 
Std. 2% 2.35 2.30 
MIXED VEGETABLES 
Fey. 303 1.52% 1.57% 05 
Fey. 10 7.60 8.00 40 
Std. 303 1.10 1.15 05 
Fey. 303 
(w/otom.) 1.424% 1.52% 10 
KIDNEY BEANS 
Fey. 303 1.10 1.10 (300) 
Std. 303 95 
Fey. 10 5.85 55 
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COMMERCIAL SALMON 
FISHERMEN OPPOSE 
POWER DAMS 


By Homer W. Hathaway 


PORTLAND, Ore—If a_ high 
power dam is built on the Snake 
River, commercial salmon fishermen 
want part of the revenue as_ partial 
compensation for their losses, past, 
present and anticipated. 

This is contained in testimony led 
by James H. Cellars, executive secre- 
tary of the Columbia River Salmon 
and Tuna Packers Association, with 
the Federal Power Commission in 
preparation for hearings on two pro- 
posals to build a high dam on the 
Snake. 

There is precedent for such pay- 
ments, Cellars wrote, in the payments 
made to Indians for loss of fishing 
rights at Celilo Falls, and to other 
parties for capital losses resulting 
from dam construction. 

The hearing will be preceeded by 
a conference Oct. 31 of the two major 
parties—Washington Public Power 
Supply System, Kennewick, Wash. for 
Nez Perce dam, and Pacific Northwest 
Power Co., Spokane, which proposes 
High Mountain Sheep dam. The con- 
flicting application, for the Nez Perce 
project, calls for a 700-foot high dam 


at a site on the Snake River below 
the mouth of the Salmon River. 


Cellars testified that the proposed 
Nez Perce dam is more objectionable 
to the industry than the High Moun- 
tain Sheep dam because more fish 
are involved. But he said industry wit- 
nesses held that even the loss of the 
smaller runs involved in the High 
Mountain Sheep project would seri- 
ously harm an .industry already suf- 
fering from lack of fish. 


He added that packers and _fisher- 
men believe there is no reason a li- 
cense should be granted for construc- 
tion of either dam in view of the 
present power surplus in the North- 
west. 


The Astoria fisheries executive said 
the Corps of Engineers has indicated 
there are several other dams which 
could be constructed without great 
harm to the anadromous fish runs and 
which would add substantially to the 
power and flood control facilities of 
the region. 


Consolidated Foods Corporation— 
Charles E. Hires, Jr. of the Charles E. 
Hires Company, a recent Consolidated 
acquisition, has been elected a member 
of te Board of Directors succeeding 
the late Arthur C. Allyn. 


RHEEM BECOMES SOLE 
OWNER OF THERMOVAC 


Rheem Manufacturing Company, in 
a transaction making it sole owner of 
Thermovac, Inc., has sold Thermovac 
assets not related to the Rheem Steril- 
pac container filling process to inter- 
ests headed by Frank Bellato, former 
president and minority owner of 
Thermovac, located at Stockton, Calif. 

The transaction enables Rheem to 
concentrate on the Sterilpac program 
for packaging food products in large 
steel containers. Other aspects of the 
business formerly carried on by 
Thermovac and not related to Steril- 
pac will be continued by a wholly in- 
dependent company at Stockton head- 
ed by Mr. Bellato. 

The Sterilpac process, developed by 
Rheem and Thermovac and_ intro- 
duced two years ago, requires no addi- 
tives or refrigeration. It has made pos- 
sible substantial savings through econ- 
omies and ease of handling, shipping 
and storing food products packed in 
special 55-gallon steel containers. 

Rheem will transfer Sterilpac prop- 
erties and research and development 
to its Richmond, Calif. plant. The 
new company headed by Mr. Bellato 
will continue its operations at Stock- 
ton as formerly. 

Financial details of the transaction 
were not announced. 


This 
CANNING TRADE 


years and start service immediately. 


Name 
Address 

City 

C] One year - $5.00 


THE CANNING TRADE e@ October 24, 1960 


If you are reading 


someone else’s copy of 


CANNING TRADE 


why not have your own? 


Coupon Today 


2504 St. Paul St., Baltimore 18, Md. 


Please enter my subscription for a period of Satie: 


Check Enclosed 
Three Years - $12.00 Send bill 
( Foreign One Year - $7.00 


All firms: 


packed. 


For Information on... 


TRI-STATE FOOD PROCESSORS 


(Canners & Freezers in 
Del., Md., N. J. and the 
Eastern Shore of Va.) 


Names, Addresses, Plants and Commodities 


Member firms of Association: 


Products in Styles and container sizes; Key 
personnel; Brand Names, Phone Numbers. 


Tri-State Packers’ Association, Inc. 
Easton, Maryland 
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CANNED FOOD — 


ASPARAGUS Mid-West. Diced + 2.00-2.10 GRAPEFRUIT SECTIONS 


Calif., Fey., All Gr., No. 300 No. 303 -1.30-1.35 7.00 1.9% 
3.70 6.50 Ozark, Fey., No. ‘303. -1.20 Fey., Citrus Salad, 
Mammoth ....... ....3.60-3.63 Sliced, No. 303 ......... 1.40-1.45 2.621 
CORN Calif., Fey., No. 303.1. 17%- 1.32% Calif., Cling Fey., No. 303. .1.87! 
Gr. Tip & Wh. Colossal]......3.20 East No. 2% ....- . .1.674%-1.87% No. 2% 2.85 
3.77% Ex. Std., No. 303 ....1.37%-1.45 °9,00-2.15 8.65-8.8 
Mid-W.. Fey., All Gr., Cuts & Tips Shoepeg, Fey., No. 803. -1.50-1.7 se Elberta, Fey., No. 21%. ..2.90-2.95 
W.K., C.S., Gold., Fey PEARS 
BEANS, Stringless, Green N 12 = 1.35 F N 303 2.45 
1.75 Ex. Std., No. 303 ......1.45-1.55 Fla. Std., No. 303 ..........1.25 Choice, No. 303 2.25 4p 
Fey., Cut. Gr., No. 303. .1.45-1.60 Std., No. 303 ....... NO. 10... eee 7.00-7.25 12.60 
No. 10 .8.00-8.50 Mid-West, Fey., No. 1 ...... 1.40 2.07% 
1.27%-1.39 Fev., No. 303 1.89.1 NO. 3.00-3.25 No. 10 ++ ++11.60 
Std. Cut, No. 303 .......... 1.20 Bx. Mo. 1.20 VINEAPPLE—Per case 
Wax. Fey.. Wh.. 3 sv.. MO, Nawaiian, Fey., Sl., 24/2... .6.95 
Cut, 3 No. 393 155-169 Crushed, 24/2 
No. av., No. 303 .....0.. 2.5N-2.60 Calif. Fey., S.P., No. 303. .1.87% Choice, Sl., 24/2 + 
ey., Cut, No. 303...... 1. 50-1.55 9.25 arks, 0. 303..... 35-1. 
$.50-9.50 Ex. Std., 2 sv., No. 303. .1.40-1.50 NO. 7.50 Fey. No. 303 — 
Ex. St., No. 303........1.30-1.50 9.00 ‘Texas, Std., No. 303 ...... 
Wax. Fey.. Cut, 3 sv., 7.7% No. 20 ............ 10.25-10.75 11.25 
1.60 Std., 3 sv., No. 303 ......... 1.25 Mid- Fey., 14 oz. .25 
4 sv., No. 303 ......... East, 14 1.871.924 JUICES 
Ex, Nov B03. 1.45 Pod. Run, No. 308 ........ TOMATO PASTE APPLE 
7.75-8.00 NO. 10 6.75 Calif., Fey., 96/6 02. ..7.75-8.00 2103.20 
7.25-7.50 Fey., Pod. Run, No. 303 1.45-1.55 260 13.00-14.00 CITRUS BLENDED 
Fey., Wh. Gr., No. 303 ...... 1.90 Ex. Std., No. 303 ...... 1.30-1.35 Mid-West 2.75 
_ 9.00 7.75-8.00 No. 10 (per doz.) 26%...-11-75 papEFRUIT 
Fey., Cut, Gr., No. 303......—— Std., No. 303 ........1.25-1.27% TOMATO PUREE 112% 
8.00 7.00 Calif., Fey., 1.06, No. 303 1.67% 
Ex. nen 1.30 Midwest Alaskas No. 10 ... -7.75-8.00 
7.00 Fey., 1 sv., 8 oz. .......1.65-1.75 Mid-West, Fey., 1.045, ORANGE 
Blue Lakes 2.05 East, Fey., 1.045 No. 1...... 1.10 PINEAPPL. E—Per Case 
Fey., Vert. 3 sv., No. 303 ..2.45 12. 12.25 7.50 Hawaiian, Fey., 24/2.....++. 2.60 
Cut, 3 sv., reese 8.50-9.00 FRUITS TOMATO 
1.85-1.90 Std., 3 sv., 8 oz......92%-.95 PLE East, Fey., No. 2 ...... 1.20 1.25 
9.75 3 sv., No. 303 ......1.40-1.47% 303 1.40 46 02. 2.50 2.55 
Fe Tin Gr No 303 2 4 sv. No. 10 .6.75-7.25 <0 FISII 
Small, 303 2.10-2.15 Fey., 3 av.; Mo. 308 Bl., No. 10 7520.25 SALMON—Per Case 48 Cans 
12.95 9.00 APRICOTS Red, No. 1T. .35.00-36.00 
Medium, No. 303 1.90 Fey., 4 sv., No. 303. Halves, Fcey., No. 2% ......4.00 
Ex. Std. G. aw. 303 145 Ungraded, No. 303......1.50-1.55 Choice, No. 2% 3.15-3.25 19.00 
Ex. Std., 3 sv., No. 303...... 1.40 2.95 rm, Tall, No. 1...+++..+.+26.00 
13.75 4 sv., No. 303 1.35 S.P. Pie, No. 10 ....... 212.00 oun ‘Tall, No. 1 ..... 22.00 
Small. No. 303... 00 7.50-7.75 Fey., by Peeled, No .. 12.5¢ 
120) Ungraded, No. 303 ....1.30-1.37% NO. 13.50 SARDINES—-Per Case 
Medium, No. 303 .........1.90 A 7.50-7.75 BLUEBERRIES Calif., Ovals, 24/]’s ..... 4.25-4.50 
11.0) Std., Ung., No. 303... .1.25-1.32% No. 300 H/S ..... 85 Ovals, 48/1’S 8.00 
Ex. Std., Gr. & W.. No. 303 ...1.43 06. 70*7.25 .00 No. 1 T., Nat. 
PUMPKIN CHERRIES Maine, % Oil Keyless 78.50-9.00 
BEETS Midwest, Me, R.S.P., Water, No. 303. .2.35-2.40 Oil Key Carton ........—— 
East, Fey., Diced NO. 10 5.50 13.00-15.00 5 oz. per doz 
Fey., Sliced, No. 303. 21.22% NO. 10 5.50-5.75 21.30 Large “5.00 
Midwest, Fey., Sl., 8 oz. .. "8214 SAL Choice, No. 2% ..... ....... } 
No. 303 1.07% Midwest, Fey., No. 303 20.00 
4.50-4.75 No. 10 ...... ees +6.40-6.60 ‘TUNA—Per Case 
CARROTS 11.95-12.45 Fey., White Meat, %’s 13. 00-14.00 
East, Fey., Diced, 19. S08 2.17% Fey., Light Meat, %4’s. +11.00 
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